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press release 

 

POP MART Unveils Exclusive The Golden Gallop Series  

at Resorts World Sentosa to Mark the Year of the Horse 

Fan-favourite characters like LABUBU, HACIPUPU and PUCKY come to life this Chinese New Year 

for their first resort launch with immersive installations and a POP-Up Store 

 

PHOTO CREDIT: Resorts World Sentosa.   
 

SINGAPORE, 8 January 2026 – Resorts World Sentosa (RWS, 圣淘沙名胜世界) is riding into the new year 

with the launch of an exciting new collaboration with global art toy brand POP MART – the brand’s first-
ever resort-wide activation. Specially curated for the Year of the Horse, the POP MART The Golden Gallop 
Series brings together 12 of the brand’s most beloved characters, each reimagined through a festive lens 
inspired by this year’s zodiac. 
 
In a series of unique installations, iconic POP MART characters are brought to life through striking photo-
opportunities displayed across the resort including at WEAVE and Singapore Oceanarium. 
 
Transforming everyday pathways into moments of surprise and delight, the 12 installations, with their 
larger-than-life characters, are thoughtfully woven throughout the resort’s diverse spaces, offering guests 
the opportunity to explore RWS through a playful discovery-led journey. Reflecting the celebratory spirit 
and positive energy of the Year of the Horse, the collaboration will showcase POP MART’s distinctive 
artistry in a new and immersive setting. 
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The CNY installations, accompanied by an exclusive POP-Up store, are the first in a series of events and 
concepts that POP MART will introduce at RWS in 2026 as part of a bigger resort-wide collaboration. 

“As we step into the new year, Resorts World Sentosa continues to create meaningful shared experiences 
for everyone who visits us.  Our collaboration with POP MART reflects this commitment, bringing 
moments across the resort that spark joy, curiosity, and connection,” said Ms Lee Shi Ruh, Chief Executive 

Officer, Resorts World Sentosa (李溪茹, 圣淘沙名胜世界首席执行官). “POP MART is a world-class 

creative brand at the forefront of pop culture, and Resorts World Sentosa – as a lifestyle destination with 
world-class attractions – offers a distinctive stage for the debut of The Golden Gallop Series.  This 
partnership is a vibrant celebration of the Year of the Horse, representing our common traits of dynamism, 
renewal, and forward momentum. Guests can also look forward to more delightful reveals and limited-
time POP MART experiences at RWS.” 

“At POP MART, we are driven by the joy of creating moments of surprise and discovery, and this 
collaboration with Resorts World Sentosa is our first resort collaboration which brings that spirit to a 
whole new scale,” said Mr Jeremy Lee, Head of Southeast Asia and Middle East, POP MART. “By 
reimagining our characters into larger-than-life installations, we extend the blind box experience beyond 
just collectibles. We are excited to see The Golden Gallop Series come alive for guests of all ages to enjoy 
in an immersive environment that sparks curiosity and exploration.” 

 
Meet The Golden Gallop line-up 
 

 
PHOTO CREDIT: Resorts World Sentosa.   
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At the heart of the collaboration with POP MART is a curated selection of the brand’s most recognisable 
characters, each reimagined through a festive lens to celebrate the Year of the Horse. Drawing from POP 
MART’s iconic creative universe, each character has been thoughtfully designed with festive symbolism 
and playful details to pay tribute to the Year of the Horse. 

POP MART fans can look forward to spotting familiar favourites such as LABUBU, Baby Molly, SKULLPANDA, 
DIMOO, Hirono and Twinkle Twinkle, alongside other much-loved characters including PUCKY, HACIPUPU, 
CHAKA, Zsiga, Nyota, and Tinytiny. Brought to life in colourfully whimsical installations across the resort, 
these characters create striking, photo-worthy moments for guests at every turn. 

Drawing from POP MART’s iconic creative universe, each character has been thoughtfully designed with 
festive symbolism and playful detailing as a tribute to the Year of the Horse. Fans can look forward to 
seeing their favourites brought to life, including crowd-pleaser LABUBU, who stands out with bold, 
dynamic details that echo the sense of motion associated with the Year of the Horse; HACIPUPU which 
takes on a softer celebratory form that conveys warmth and joy for the new year; Twinkle Twinkle which 
is inspired by blue-and-white porcelain; and even much-loved PUCKY, which infuses the collection with 
imagination through whimsical design elements that add lightness and visual charm to the series. 

Designed exclusively for the POP MART The Golden Gallop Series, this collaboration brings new life to 
POP MART’s collectible art toys through impactful installations, allowing guests to interact with their 
beloved characters in a new and immersive way. 

For more information on the exclusive characters from the series, please refer to ANNEX A.  
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Pop, play, and explore 

 
PHOTO CREDIT: Resorts World Sentosa.   

Inspired by POP MART’s collectible culture, guests can also embark on an interactive passport journey 
across the resort. The experience invites guests to collect stamps at 12 designated POP MART passport 
stations across five uniquely themed zones, for a chance to redeem an exclusive sticker sheet featuring 
all 12 POP MART characters, created especially to commemorate the Chinese New Year celebrations at 
RWS. 

Designed to spark exploration and shared moments, the gamified experience offers a playful way for 
guests to interact with the installations while discovering different corners of the resort, adding an extra 
layer of enjoyment to the Chinese New Year celebrations. An exclusive collector’s box set of the 12 
characters will also be available at a POP-Up Store at the WEAVE lifestyle mall. 

– Ends – 
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ABOUT RESORTS WORLD SENTOSA 

Resorts World Sentosa (RWS), Asia's premium lifestyle destination resort, is located on Singapore's resort island of 

Sentosa. Spanning 49 hectares, RWS is home to world-class attractions including Universal Studios Singapore and 

Adventure Cove Waterpark, as well as one of Southeast Asia's leading ocean institutes, comprising Singapore 

Oceanarium and the Research and Learning Centre. Complementing this are six unique luxury hotels including The 

Laurus, a Luxury Collection Resort – Singapore’s first prestigious The Luxury Collection branded property in 

collaboration with Marriott International, the retail and lifestyle destination WEAVE, the premier Resorts World 

Convention Centre, and a casino. RWS offers award-winning dining experiences and exciting cuisines from around 

the world helmed by celebrity chefs, establishing itself as a key player in Singapore's vibrant and diverse dining scene 

and a leading gourmet destination in Asia for epicureans. The integrated resort also offers world-class entertainment, 

from star-studded concerts to immersive exhibitions. RWS is the first integrated resort to be inducted into the TTG 

Travel Hall of Fame in 2022 after being named "Best Integrated Resort" for 10 consecutive years at the TTG Travel 

Awards, which recognises the best of Asia-Pacific's travel industry. 

RWS is wholly owned by Genting Singapore, a company of the Genting Group. For more information, please visit 

www.rwsentosa.com 

/ResortsWorldatSentosa @rwsentosa 

 

ABOUT POP MART  

POP MART is a rising global force in pop culture and entertainment. Our purpose is to celebrate daily moments and 

inspire through designer toys and fun experiences. Our focus is IP incubation & operations, designer toys & retail, 

theme parks & experiences, also digital entertainment. POP MART has over 550 stores in 30+ countries and 

regions, more than 2,500 ROBOSHOPs, and operates across multiple cross-border e-commerce platforms, reaching 

consumers in over 90 countries. We manage & represent incredible artists from all over the world. Our roster 

spans dozens of iconic characters, like MOLLY, DIMOO, SKULLPANDA, THE MONSTERS, HIRONO and more. With 

our IP characters, we create iconic cross-overs. Our mission is to light up passion & bring joy around the world. 

POP MART is not just a brand, it's a galaxy of creative possibilities. 

 

 

 

 

 

 

 

 

https://www.marriott.com/en-us/hotels/sinsl-the-laurus-a-luxury-collection-resort-singapore/overview/?msockid=2f46f0ea367162ab36d3e6b1379963a7
https://www.marriott.com/en-us/hotels/sinsl-the-laurus-a-luxury-collection-resort-singapore/overview/?msockid=2f46f0ea367162ab36d3e6b1379963a7
https://www.rwsentosa.com/
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MEDIA CONTACTS 

Resorts World Sentosa 
Ee Sin Yong 
Tel:  + 65 6577 6471 
Email: esys@rwsentosa.com 

We. Communications (for Resorts World Sentosa) 
Jane Tee 
Tel: +65 9734 5609 
Email: jtee@wecommunications.com 
 

 

EDITORS’ NOTES 

1. High resolution photos can be downloaded here. 

2. All photographs are to be attributed to: Resorts World Sentosa (圣淘沙名胜世界) 
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ANNEX A – THE GOLDEN GALLOP SERIES CHARACTERS 

CHARACTER DESCRIPTION 

LABUBU LABUBU is presented in a forward-leaping pose, holding a specially 
designed small horse prop created for the festive season. The figure 
combines LABUBU’s signature expression with a dynamic composition 
that emphasises movement and momentum. 

Baby Molly Baby Molly is designed in a gently rocking pose that highlights her playful 
and lively character. The figure’s rounded form and balanced 
composition emphasise movement, presenting a festive interpretation 
inspired by the sense of motion associated with the Year of the Horse. 

SKULLPANDA SKULLPANDA is reimagined through a bold, ink-inspired visual style 
influenced by calligraphic interpretations of the horse motif. The design 
features strong contrasts and layered detailing, blending flowing brush-
like elements with sculpted costume features. 

DIMOO DIMOO is presented in a serene composition, seated atop a stylised 
horse with flowing cloud-like elements integrated into the design. Soft 
gradients, layered details and gentle contours create a light visual 
composition, drawing inspiration from classical Chinese painting 
aesthetics. 

Hirono Hirono is presented holding a lantern-inspired element, designed as a 
Year of the Horse interpretation that emphasises forward movement. 
Clean lines, a semi-translucent finish and carefully structured detailing 
create a visual effect reminiscent of a glowing lantern. 

Twinkle Twinkle Twinkle Twinkle, which is located at Singapore Oceanarium’s Entrance 
Plaza, is designed with a refined colour palette inspired by blue-and-
white porcelain, accented with flowing celestial and star-like motifs. 
Layered detailing and luminous finishes create a visually dynamic 
composition, translating movement and elegance into a festive Golden 
Gallop interpretation. 

HACIPUPU HACIPUPU is designed with papercut-inspired decorative patterns 
integrated into traditional Chinese festive outfits, with raised arms 
holding a stylised flying horse element. Layered cut-out detailing and 
cloud-form accents create a visually rich composition that spotlights 
ornamentation and craftsmanship. 

CHAKA CHAKA is designed in a dynamic, forward-moving pose, incorporating a 
floral bow-and-arrow motif with butterfly-inspired decorative elements. 
The use of layered costume detailing, iridescent colour effects and 
metallic accents adds depth and visual interest to the character’s Golden 
Gallop interpretation. 

Zsiga Zsiga is presented in an active, forward-moving pose, holding a pair of 
horsewhips as a central design feature. The character’s posture and 
expressive stance create a sense of lively participation. 
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Nyota Nyota is designed around a winged horse motif inspired by classical 
visual references, incorporating flowing lines, sculpted wings and cloud-
like decorative elements.  

PUCKY PUCKY is reimagined in a dumpling-inspired form with a rounded, 
compact silhouette and festive detailing. The design incorporates a small 
horse motif integrated into the bowl element that combines traditional 
festive references with PUCKY’s signature visual style. 

Tinytiny Tinytiny is designed with layered fan-inspired forms that draw from 
traditional craft references, including wood-carving textures and cut-out 
detailing. The use of semi-translucent surfaces, metallic accents and 
structured layering creates a visually rich Golden Gallop design while 
maintaining a refined, collectible silhouette. 

MOLLY (SECRET) MOLLY (SECRET) is styled in a festive costume inspired by traditional 
opera attire, featuring decorative coin motifs and ceremonial detailing. 
Holding a small drum as a central design element, the figure combines 
layered textures, pearl-like surface finishes and metallic accents. 

 


