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Discover a Summer of Treasures at Resorts World Sentosa
with POP MART, Sanrio, lllumination’s Minions & Monsters,

Hypebeast, football superstar meets, concerts and more
From a marine-themed CRYBABY trail to Minion movie-making mischief, Sanrio’s sun-kissed boy
band, and football icons — a resort-wide treasure hunt begins this summer
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Experience summer's

sparkling moments
before they're gone!
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SINGAPORE, 13 May 2026 — Resorts World Sentosa (RWS, 704 M 1) today announced Summer

of Treasures (& H HK-FRIF £ 11T X), a resort-wide programme lineup running 29 May to 30 August

2026 that turns the resort into a hang-out place from day to night during the long summer days, complete
with surprise character encounters, exclusive flavours and moments worth treasuring.

Highlights include individual experiences and beloved characters across the resort, including POP MART's
CRYBABY at Singapore Oceanarium (SGO), Sanrio's Hapidanbui at Adventure Cove Waterpark (ACW) and
Illumination's Minions & Monsters Summer at Universal Studios Singapore (USS), alongside limited — time
dining, retail and entertainment fun. Guests of all ages can look forward to pop culture experiences,
football legend appearances, a sustainability festival, and elevated resort stays that feel anything but
ordinary.

“Summer of Treasures is our biggest invitation to explore RWS in a new way — one trip can take you from
character-led activations at Singapore Oceanarium and Adventure Cove Waterpark to dining, retail and
entertainment in between. It's a resort-wide treasure hunt — the more you explore, the more you
uncover,” said Ms Lena Lee, Executive Vice President, Attractions & Destination Experience at Resorts
World Sentosa.
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Dive into a summer of discoveries with CRYBABY at Resorts World Sentosa

POP MART

CRY ME
"OCEAN
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This summer, POP MART’s beloved CRYBABY takes over RWS for the Cry Me an Ocean activation — the
largest activation to date for Singapore Oceanarium. Jointly organised by POP MART, RWS and the
Singapore Tourism Board, CRYBABY brings visitors on a journey through Singapore Oceanarium. Visitors
can look forward to getting up close with giant versions of the Cry Me an Ocean series (launching 15 May),
as well as the marine life it celebrates. From 24 June to 30 August 2026, guests are invited to make waves
with seven newly created marine-themed CRYBABY characters through larger-than-life inflatables,
sculptures and photo zones across Singapore Oceanarium, WEAVE and an ocean-themed POP-Up store
by POP MART.

Specially designed CRYBABY installations within Singapore Oceanarium are set next to marine habitats,
inviting guests to connect with the wonders of the ocean in a fun and accessible way. The experience is

included with regular admission tickets.

CRYBABY’s Cry Me an Ocean offers a fresh lens on marine life, blending discovery and creative story telling.
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Singapore Oceanarium admission tickets retail from S$55/Adult and S$43/Senior or Child.
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Minions & Monsters Summer at Universal Studios Singapore celebrates the release of lllumination’s
newest feature film, Minions & Monsters — in cinemas July 1.
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Universal Studios Singapore is gearing up for chaos with an exclusive park event, lllumination’s Minions
& Monsters Summer from 29 May to 11 August 2026. The event is inspired by the upcoming Minions &
Monsters film, the latest installment in lllumination’s Despicable Me and Minions franchises, which takes
place in 1920s Hollywood where an entirely new tribe of Minions have unleashed monsters onto the world
and must band together to save the planet.

Guests will be greeted by new characters and scenes inspired by the film from the moment they step into
the theme park. Monsters Howard and Irene take over Hollywood Street where fans can capture
memorable moments and meet their favorite Minions characters. Also making their park debut are James
and Henry, the newest Minions to join Illumination’s blockbuster film franchise, in a brand new live show,
Conjuring Chaos.

The immersion doesn’t end there — delicious, limited-time creations including Irene’s Chicken Cutlet
Sandwich, James’ Banana & Hazelnut Bombolone, and Minions Spellbinding Tea, are available for
purchase at select restaurants and food carts throughout the park. Guests can also check out an exciting
array of parks’ exclusive Minions & Monsters merchandise at the Silver Screen store, designed to let them
showcase their fandom. From plush and headwear to toys and apparel, the collection offers something
for every fan.

lllumination’s Minions & Monsters Summer is included with regular admission to Universal Studios
Singapore. Tickets retail from S$83/Adult and at S$69/Child. In addition, guests can continue to enjoy the
adrenaline-infused rides, world class attractions, and entertainment in the theme park. More information
can be found at https://www.rwsentosa.com/en/play/universal-studios-singapore/minions-and-
monsters-summer.
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Adventure Cove Waterpark welcomes Sanrio’s Hapidanbui for a sun-kissed summer takeover
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Adventure Cove Waterpark is set to make a splash with its first Sanrio Hapidanbui Summer, as the beloved
boy group brings kawaii fun to the park in a special “sun-kissed” edition from 29 May to 30 August 2026.
Guests can catch fan-favourites Hangyodon, Kerokerokeroppi, Tuxedosam, Ahirunopekkle, Bad Badtz-
Maru, and Pochacco at scenic photo spots — including adorable inflatables — and enjoy themed food and
merchandise. Tasting as good as they look are character-inspired treats like the Hangyodon Fish Burger,
Pochacco Swiss Roll, and Keroppi Matcha Boba Tea, which will be available for purchase at The Bay
Restaurant. Fans will want to check out Reef n Wave Wear for Hapidanbui merchandise ranging from T-
shirts and reversible bucket hats to towels and beach balls.

Visitors can collect six unique temporary tattoos featuring the Hapidanbui characters upon entry to the
waterpark and every meal purchase or a minimum spend of S$50 at the retail store comes with a set of
mini waterproof Sanrio stickers. Sanrio Hapidanbui Summer is included in regular admission to
Adventure Cove Waterpark. In addition, guests can continue to enjoy the thrilling water rides and up-
close encounters with marine life. Tickets retail from S$39/Adult and S$34/Child. For more information,
visit https://www.rwsentosa.com/en/play/adventure-cove-waterpark/summer-adventure.
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Interactive experiences and activities to inspire ocean appreciation at Singapore Oceanarium

World Oceans _.w:"
Day 2026 " ‘¥ =
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From 6 to 8 June, the Research and Learning Centre at Singapore Oceanarium will host a line-up of
programmes in celebration of World Oceans Day.

Taking place from 6 to 7 June, GREEN-HOUSE HangOut: Ready, Set, Reef! is a two-day family programme
presented in conjunction with World Oceans Day and Go Green SG. Produced by Pass It On Studio, the
programme invites children and families to learn about reef stewardship through immersive play, hands-
on learning, and opportunities to contribute to coral restoration efforts in Singapore’s waters.

At the heart of the programme are three Reef Mission stations, where children and young adults take on
the roles of Reef Rescuer, Reef Ranger, and Reef Hero through activities centred on ocean clean-up,
responsible stewardship, and reef restoration. Alongside these mission stations, a curated marketplace
features Singapore-based brands whose products help everyday consumers reduce their impact on
marine ecosystems.

The Oceanic Journey, a new Singapore Oceanarium coffee table book will also be launched in conjunction
with World Oceans Day from 6 to 7 June. Designed as a visual passage through Singapore Oceanarium,
the book captures the experience of moving across immersive spaces that bring the ocean’s story to life.
Each spread reflects a moment in this journey — from ancient marine worlds to the deep ocean —
revealing how diverse environments shape the life within them. Interwoven throughout are insights into
marine animals, illuminating their adaptations, behaviours, and the connections that bind ocean life
together. Together, these pages echo a spirit of exploration, celebrating the ocean’s beauty while drawing
attention to its delicate balance and our shared responsibility to care for it.

Complementing the line-up across all three days is a curated series of short film screenings from the Earth
In Focus Nature Film Festival, presented in partnership with Wild Space, a social enterprise dedicated to
increasing awareness and driving action for environmental conservation. These films surface urgent
stories from wild ecosystems and invite audiences to reflect on their relationship with the natural world.
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For a more hands-on experience, visitors can also join a sea star clay-making workshop and take home a
creative keepsake inspired by Singapore’s reef ecosystems.

This year, Singapore Oceanarium has partnered with FUJIFILM Asia Pacific Pte. Ltd. to present a Photo
Walk Series, from 6 to 8 June. Participants will discover new ways to capture the beauty of marine life
through their lens. Led by FUJIFILM’s award-winning photographer Joseph Goh, the guided experience
will take participants through the oceanarium, offering tips on composition, lighting, and visual
storytelling within the immersive setting. Registration will open concurrently for all sessions from 13 May
for Singapore Oceanarium Season Pass and Triple Play Season Pass Holders, and the FUJIFILM community
from 15 May.

Also held in collaboration with FUJIFILM is a social media contest running from 29 May to 30 June, inviting
guests to capture and share their favourite marine moments from the oceanarium. From mesmerising
underwater scenes to unique perspectives of marine life, participants can showcase their creativity while
celebrating the wonders of the ocean. Selected entries stand a chance to win attractive prizes, including
Singapore Oceanarium Insider Experience passes, a FUJIFILM camera, and more — making it the perfect
opportunity for budding photographers and casual visitors alike to get inspired and join in the celebration.

The highly coveted glamping experience, Ocean Dreams, returns at Singapore Oceanarium

PHOTO CREDIT: SINGAPORE OCEANARIUM, RESORTS WORLD SENTOSA

Ocean Dreams, a one-of-its-kind overnight experience set within Singapore Oceanarium, returns this
June. Running across five select weekends between May and June 2026, this exclusive glamping
experience invites guests to discover the wonders of the ocean from within glamping tents nestled in the
heart of Singapore Oceanarium. Perfect for the upcoming festive and school holidays, Ocean Dreams
offers a memorable way for families and friends to spend their mid-year break.

As part of this experience, guests will spend the night in bespoke, glamping tents set against the

mesmerising backdrop of the Open Ocean Zone — transforming a traditional sleepover into an
opportunity to unwind just steps away from the wonders of the marine world. Thoughtfully designed for
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comfort, each tent features ambient lighting, plush bedding and convenient amenities such as drinks and
snacks basket, bedside lamp, and charging access. The Ocean Gallery tents accommodate up to four
guests, while the larger Ocean Dome tent welcomes groups of up to eight. Families will appreciate the
thoughtful touches like a dedicated kids’ activity corner with storybooks, marine-themed board games, a
badge making activity and self-guided colouring sheets. Guests will also receive a take-home amenities
pouch comprising marine themed eye mask and socks and a personalised credentials lanyard.

For more information, visit www.singaporeoceanarium.com/ocean-dreams-2026

Football Fever: Legends, LABUBU and Hypebeast Cup Clubhouse
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Olé, olé, olé! Feel the passion of The Beautiful Game across three weekends from May to July as football
legends Michael Owen, Dimitar Berbatov and Ryan Giggs appear at Adventure Cove Waterpark for fan
meets and candid conversations. On 18 July, fans can look forward to a special appearance by local
football legend Fandi Ahmad with Michael Owen, an unmissable experience for football fans young and
old.

At WEAVE, Resorts World Sentosa presents the Hypebeast Cup Singapore Pop-Up, a four-week sport and
lifestyle experience running from 22 June to 19 July. The pop-up is anchored by a three-week EA SPORTS
FC tournament, with prizes including the PlayStation®5, and will also debut the exclusive Hypebeast Cup
Singapore 2026 jersey. The experience will feature limited-edition drops and partner activations from a
curated mix of local and global brands. Guests can also take part in physical challenges for a chance to win
a bespoke NORQAIN Wild ONE 42mm timepiece created for the Singapore edition. Official partners
include Coca-Cola as Official Beverage Partner and Lenovo as Official Technology Partner.

Catch a glimpse of and take photos with POP MART’s life-sized LABUBU dressed in classic jersey at WEAVE.
Standing proudly with the World Cup trophy, capturing unforgettable moments on the pitch — a memory
made for THE MONSTERS.
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Summer concerts that hit all the right notes

Avid concert-goers have a slew of concerts to choose from that will take place at Resorts World Ballroom
this summer. Headlined by diverse artists, these concerts include: Hokkien Hits Concert 2026 ([E 5154
HhE A2 2026 [H'EZ), Songs that Keep Us Together Concert (FEE4EH K "E£:) and Stella Chang
[TimeLESS concert 2026] (3K1& % TimeLESS #A82x] TEDL - Brinssinh).

Ease into evening at the Parks

PHOTO CREDIT: RESORT WORLD SENTOSA.

Also part of the summer line up are Twilight ticket options across attractions, giving guests a new way to
explore later in the day. Twilight Saturdays at Adventure Cove Waterpark, Twilight Thrills at Universal
Studios Singapore and Twilight Waves at the Singapore Oceanarium offer guests later entry from 4pm
onwards bundled with a retail or meal voucher and more. Designed for those looking to beat the heat and
enjoy the parks in a different light, the new ticket products add even more flexibility to the summer line-
up. For more information, visit https://www.rwsentosa.com/en/events/resort-night-activites.

Every visit reveals more surprises

Every trip to RWS this summer is an invitation to explore and uncover more treasures. Guests who make
any spending at dining outlets, retail stores, events or within attractions will earn a Summer of Treasures
Scratch Card with a guaranteed chance to win a prize. There are a million dollars’ worth of prizes to be
won, including a two-day, 1-night hotel stay at The Laurus, a Luxury Collection Resort, Triple Play Season
Passes, RWS S$500 gift vouchers, and more.

In addition, guests who purchase at least two participating Coca-Cola beverages in the same transaction
can redeem exclusive RWS and Coca-Cola co-branded collectible bears as part of the resort’s football
festivities.
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Behind the Green: experience sustainability at Resorts World Sentosa

In support of Go Green SG 2026, a national initiative by the Ministry of Sustainability and the Environment
(MSE), RWS invites guests to discover how sustainability is integrated across its operations through the
complimentary “Behind the Green: RWS Special Access Sustainability Edutour.”

Taking place this summer on 16 May, 22 May, and 20 June 2026, the guided experience will be led by
trained student guides from the Institute of Technical Education (ITE) College Central. Guests can expect
engaging insights into RWS’ environmental and social sustainability practices, with highlights including
visits to RWS’ herb garden supporting farm-to-table dining, the Resorts World Convention Centre with its
sustainable event operations, and Hotel Ora, a Green Mark Platinum (Super Low Energy) certified hotel
featuring energy-efficient design and environmentally friendly in-room amenities.

The edutour reflects RWS’ broader commitment to responsible tourism and supports Singapore’s national
sustainability agenda.

For registration, visit https://www.gogreen.gov.sg/activities/activity-detail?title=behind-the-green--
special-access-sustainability-edutour-of-resorts-world-sentosa. Slots are limited.

For the full Summer of Treasures programme line-up and details, please visit
www.rwsentosa.com/summeroftreasures.

- Ends -

ABOUT RESORTS WORLD SENTOSA

Resorts World Sentosa (RWS), Asia's premium lifestyle destination resort, is located on Singapore's resort island of
Sentosa. Spanning 49 hectares, RWS is home to world-class attractions including Universal Studios Singapore and
Adventure Cove Waterpark, as well as one of Southeast Asia's leading ocean institutes, comprising Singapore
Oceanarium and the Research and Learning Centre. Complementing this are six unique luxury hotels including The
Laurus, a Luxury Collection Resort — Singapore’s first prestigious The Luxury Collection branded property in
collaboration with Marriott International, the retail and lifestyle destination WEAVE, the premier Resorts World
Convention Centre, and a casino. RWS offers award-winning dining experiences and exciting cuisines from around
the world helmed by celebrity chefs, establishing itself as a key player in Singapore's vibrant and diverse dining scene
and a leading gourmet destination in Asia for epicureans. The integrated resort also offers world-class
entertainment, from star-studded concerts to immersive exhibitions. RWS is the first integrated resort to be
inducted into the TTG Travel Hall of Fame in 2022 after being named "Best Integrated Resort" for 10 consecutive
years at the TTG Travel Awards, which recognises the best of Asia-Pacific's travel industry.

RWS is wholly owned by Genting Singapore, a company of the Genting Group. For more information, please
visit www.rwsentosa.com.

E /ResortsWorldatSentosa @ @rwsentosa
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Tel: + 65 8522 9185 Tel: +65 9863 7027 / +65 9722 0996
Email: rahimah.rashith@rwsentosa.com Email: RWS_MSL TEAM SGP@groups.publicisgroupe.net

EDITORS’ NOTES
1. All photographs are to be attributed to: Resorts World Sentosa (X8 4 Mt R)

2. High resolution photos can be downloaded here.
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