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CRYBABY Cry Me an Ocean Activation Dives into
Resorts World Sentosa’s Singapore Oceanarium
The ocean-themed activation reimagines POP MART's beloved CRYBABY as adorable marine animals

across 11 photo zones — the first CRYBABY activation staged alongside marine habitats and the
largest activation to date for the Singapore Oceanarium

Singapore, 10 June 2026 — From 24 June to 30 August 2026, POP MART, in partnership with Resorts World
Sentosa (RWS) and the Singapore Tourism Board (STB), will bring its beloved CRYBABY character to the
Singapore Oceanarium in the CRYBABY Cry Me an Ocean activation — the first to be set inside a real
oceanarium. The vibrant, ocean-themed experience featuring 11 photo zones — including 2 towering
outdoor inflatables, life-sized sculptures, and immersive photo opportunities — set alongside marine
habitats within one of the world’s largest oceanariums, bringing the Cry Me an Ocean collection into an
authentic marine environment for the first time.
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Reimagining CRYBABY as a cast of endearing marine animals, the activation invites visitors to embark on
an underwater adventure through the Singapore Oceanarium. Set within a real marine environment, the
experience pairs CRYBABY’s universal appeal with the Singapore Oceanarium’s mission to inspire greater
knowledge, love and action for the ocean. Each installation is accompanied by a character board that
shares the story and personality of the CRYBABY marine character, offering visitors a fresh, engaging lens
to connect with marine life and inspire ocean stewardship.

An Underwater Adventure with CRYBABY

The experience unfolds before visitors even step inside the Singapore Oceanarium, with towering five-
metre CRYBABY inflatables setting the scene: THE ANGLERFISH, a luminous deep-sea guide, and THE
PUFFERFISH, a puffed-up companion brimming with personality. These eye-catching installations
welcome visitors to the world of CRYBABY and offer the first photo opportunity of the journey.

THE ANGLERFISH THE PUFFERFISH

Stepping into the Singapore Oceanarium, visitors are greeted by THE WHALESHARK, a two-metre
sculpture of the ocean’s gentle giant, marking the start of the indoor trail.

THE WHALESHARK

Inside the Singapore Oceanarium, visitors will encounter more CRYBABY marine characters — from life-
sized sculptures to immersive photo opportunities — thoughtfully placed across the Oceanarium’s
galleries, from Ocean Wonders and the Shark Seas tunnel to the iconic Open Ocean viewing panel. Each
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installation is set alongside marine habitats, offering a journey that seamlessly blends art, play and marine
discovery.

A Shared Vision Across Pop Culture, Tourism and Marine Discovery

“We are thrilled to bring CRYBABY to Singapore Oceanarium through this unique activation at Resorts
World Sentosa. The Cry Me an Ocean experience lets fans connect with CRYBABY in a new way,
surrounded by the wonders of the marine world. Singapore remains a key market for POP MART, and this
collaboration reflects our commitment to delivering unforgettable experiences for fans across the region,”
said Ms Nok Siriporn, Head of Southeast Asia at POP MART.

“Resorts World Sentosa is committed to creating extraordinary guest experiences that blend
entertainment, culture and discovery. At Singapore Oceanarium, our mission is to inspire greater
knowledge, love and action for the ocean. Partnering with POP MART and the Singapore Tourism Board
on the CRYBABY Cry Me an Ocean activation enables us to extend that mission to new audiences, offering
a one-of-a-kind journey in which the beloved CRYBABY character brings the wonders of marine life closer
to visitors of all ages — sparking curiosity, connection and a deeper appreciation for our oceans,” said Ms
Lena Lee, Executive Vice President, Attractions & Destination Experience at Resorts World Sentosa.

“Collaborations such as the CRYBABY Cry Me an Ocean activation demonstrate how Singapore's
attractions can bring global IP experiences to life in unexpected ways unique to Singapore. By bringing
together POP MART and Singapore Oceanarium at Resorts World Sentosa, we continue to offer travellers
fresh, immersive reasons to explore Singapore — reinforcing our position as a dynamic and vibrant
destination,” said Mr John Conceicao, Executive Director, Marketing Partnerships, Planning & Capability
Development at the Singapore Tourism Board.

Visitor Information

The CRYBABY Cry Me an Ocean activation will be open to the public from 24 June to 30 August 2026.
Visitors can explore the outdoor CRYBABY installations for free, while installations within the Singapore
Oceanarium are accessible with a valid Singapore Oceanarium entrance ticket.

In addition, there will be a CRYBABY-themed POP-Up store at WEAVE at RWS, where fans can browse and
purchase Cry Me an Ocean collectables and merchandise. Visitors who present their same-day Singapore
Oceanarium ticket and spend a minimum of S$128 at the POP-Up store will receive an exclusive CRYBABY
Cry Me an Ocean Eyemask, while stocks last.
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CRYBABY-themed POP-Up store at WEAVE at RWS

For more information, please visit this link or follow @popmartsg and @resortsworldsentosa on social
media for the latest updates.

HiH

e Annex A: About CRYBABY
e Annex B: CRYBABY Cry Me an Ocean Installation Guide

e Annex C: CRYBABY Cry Me an Ocean Activation and Ticketing Information

For media enquiries, kindly contact pr@noontalk.com.
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About Resorts World Sentosa

Resorts World Sentosa (RWS), Asia's premium lifestyle destination resort, is located on Singapore's resort island of
Sentosa. Spanning 49 hectares, RWS is home to world-class attractions including Universal Studios Singapore and
Adventure Cove Waterpark, as well as one of Southeast Asia's leading ocean institutes, comprising Singapore
Oceanarium and the Research and Learning Centre. Complementing this are six unique luxury hotels including The
Laurus, a Luxury Collection Resort — Singapore’s first prestigious The Luxury Collection branded property in
collaboration with Marriott International, the retail and lifestyle destination WEAVE, the premier Resorts World
Convention Centre, and a casino. RWS offers award-winning dining experiences and exciting cuisines from around
the world helmed by celebrity chefs, establishing itself as a key player in Singapore's vibrant and diverse dining scene
and a leading gourmet destination in Asia for epicureans. The integrated resort also offers world-class
entertainment, from star-studded concerts to immersive exhibitions. RWS is the first integrated resort to be
inducted into the TTG Travel Hall of Fame in 2022 after being named "Best Integrated Resort" for 10 consecutive
years at the TTG Travel Awards, which recognises the best of Asia-Pacific's travel industry.

B/ResortsWorIdatSentosa rf:j) @rwsentosa

About Singapore Oceanarium

Located at Resorts World Sentosa, Singapore Oceanarium is a marine education and conservation-led oceanarium
with the purpose to inspire greater knowledge, love and action for the ocean and aquatic life. We are dedicated to
advancing marine education, research, and supporting the conservation and preservation of threatened species.

With a unique blend of live habitats, oceanic stories, state-of-the-art digital innovation, and interactive technology,
Singapore Oceanarium connects knowledge from meaningful marine education and encounters to real-world
applications. Our long-term partnerships with institutes, accreditation by the Association of Zoos & Aquariums (AZA),
and membership in the World Association of Zoos and Aquariums (WAZA) and Southeast Asian Zoo and Aquarium
Association (SEAZA) are a testament to our commitment to inspire generations of ocean stewards for greater action.

Singapore Oceanarium also encompasses a Research and Learning Centre — a dedicated space that offers advanced
purpose-built spaces for research, conservation and community outreach. Certified by Singapore’s Building and
Construction Authority as a Green Mark Platinum Zero Energy building, the centre is designed with environmental
sustainability at its core and its energy needs are powered entirely by solar energy.

For more information, please visit www.singaporeoceanarium.com.

(i /RWSSGO @ @SingaporeOceanarium m/SingaporeOceanarium

About POP MART

Founded in 2010, POP MART (09992.HK) is a leading company in the designer collectibles and pop culture
entertainment industry. Leveraging our ecosystem built around characters and IPs, connecting with our fans through
creative, immersive experiences, POP MART aims to light up passion and bring joy to fans everywhere. With a core
focus on designer collectibles, theme parks & experiential services, and digital entertainment, we manage and
represent exceptional artists globally. Our IP portfolio includes dozens of iconic characters loved by fans worldwide,
such as THE MONSTERS, SKULLPANDA, CRYBABY, MOLLY, DIMOO, Twinkle Twinkle, and HIRONO. Our products are
available in more than 30 countries and regions via 630+ stores, 2,600+ roboshops, and on major e-commerce
platforms. The company went public on the Hong Kong Stock Exchange in 2020.


https://www.facebook.com/STBsingapore?msockid=2f46f0ea367162ab36d3e6b1379963a7
https://www.instagram.com/stb_sg/?msockid=2f46f0ea367162ab36d3e6b1379963a7
https://www.instagram.com/stb_sg/?msockid=2f46f0ea367162ab36d3e6b1379963a7
http://www.stb.gov.sg/
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About the Singapore Tourism Board

The Singapore Tourism Board (STB) is the lead development agency for tourism, one of Singapore’s key economic
sectors. Together with industry partners and the community, we shape a dynamic Singapore tourism landscape. We
bring the Passion Made Possible brand to life by differentiating Singapore as a vibrant destination that inspires
people to share and deepen their passions.

More: www.stb.gov.sg or www.visitsingapore.com.
Follow us: STB LinkedIn, STB Facebook or STB Instagram



https://www.singaporeoceanarium.com/en/visit/events/popmart-cry-me-an-ocean.html
http://www.visitsingapore.com/
https://www.marriott.com/en-us/hotels/sinsl-the-laurus-a-luxury-collection-resort-singapore/overview/?feedView=all
https://www.marriott.com/en-us/hotels/sinsl-the-laurus-a-luxury-collection-resort-singapore/overview/
http://www.singaporeoceanarium.com/
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ANNEX A: ABOUT CRYBABY

About CRYBABY

CRYBABY is neither a boy nor a girl, nor even human - CRYBABY embodies
those deep inner feelings we all experience.

Remember, laughter isn't the only path to feeling better. Tears can heal, too,
especially when laughter isn't enough to pull you through.

Everybody cries sometimes, and not always from sadness. Every CRYBABY
design has its unique story, its unique reason for shedding tears.

Because, let's face it, we all have a million reasons to cry.

ANNEX B: CRYBABY CRY ME AN OCEAN INSTALLATION GUIDE

Installation Type Image Description

THE 5m THE ANGLERFISH CRYBABY teams

ANGLERFISH Inflatable up with the sunfish to form the
“Oddball Alliance”. Its tears glow
softly, illuminating the bottomless
dark of the ocean like a quiet
reminder to “be your own light
amidst the darkness”.

THE 5m THE PUFFERFISH CRYBABY and the

PUFFERFISH Inflatable r sea urchin are covered in spikes —

not to hurt others, but to shield
themselves. “I may look prickly all
over, but my heart is gentle.” — a
quiet reminder to be our own
protector.
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FOURISM
BOARD

THE
WHALESHARK

2m
Sculpture

Holding onto each other so tightly
once felt like a burden, but with
time, this companionship became
familiar and comforting. “Carrying
your weight now feels more
familiar, perhaps walking together
isn’t so bad after all.”
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ANNEX C: CRYBABY CRY ME AN OCEAN ACTIVATION AND TICKETING INFORMATION

The CRYBABY Cry Me an Ocean activation is a vibrant, ocean-themed experience that reimagines POP
MART’s beloved CRYBABY character as a cast of endearing marine animals. Through towering inflatables,
life-sized sculptures, and immersive photo opportunities, placed alongside marine habitats at the
Singapore Oceanarium, visitors are invited to embark on an underwater adventure — discovering unique
CRYBABY characters, learning about the animals they represent, and fostering a deeper appreciation for
the ocean and marine life.

Created by Thai artist Molly, CRYBABY is one of POP MART's most beloved character IPs. CRYBABY is
neither a boy nor a girl, nor even human — CRYBABY embodies those deep inner feelings we all experience.
Every CRYBABY design has its unique story, its unique reason for shedding tears — a gentle reminder that
laughter isn't the only path to feeling better, and that tears can heal, too.

The CRYBABY Cry Me an Ocean activation is presented by POP MART, in partnership with Resorts World
Sentosa and the Singapore Tourism Board.

Activation Details

Venue Singapore Oceanarium

Resorts World Sentosa

24 Sentosa Gateway, Sentosa Island, S (098137)
Date 24 June — 30 August 2026

Ticketing Details

Ticket Type Price
Adult (Ages 13 to 59) SS55
Child (Ages 4 to 12) SS43
Senior (Ages 60 and above) SS43

Tickets can be purchased from the Singapore Oceanarium ticketing page.

For more information, please visit this link.


https://www.singaporeoceanarium.com/en/ticketing.html
https://www.linkedin.com/company/singapore-tourism-board/posts/

