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Evil Returns at Universal Studios Singapore’s Halloween
Horror Nights 10 With New Haunted Houses, Laser Tag and
Dining Experiences

The year’s most anticipated Halloween event in Singapore is back with three haunted houses, two
scare zones, a laser-tag challenge, macabre dining and the Monsters & Manifestations experience.

Universal Studios Singapore

HALLOWEEN HORROR NIGHTS

SELECT NIGHTS

My i
30 SEP - 5 NOV \{( 3

—_— 444

RETURNZED

UNIVERSAL STUDI0S
SINGAPOR ¢

singapore

Universal Studios Singapore’s 10th edition of Halloween Horror Nights is back to thrill fans with three haunted
houses, two scare zones, a laser-tag challenge, macabre dining and the Monsters & Manifestations experience.
PHOTO CREDITS: RESORTS WORLD SENTOSA.

SINGAPORE, 12 August 2022 - Halloween Horror Nights is back at Universal Studios Singapore for its
10th edition, with frightfully new experiences in store across 19 event nights. From 30 September to
5 November, visitors can explore three haunted houses, two scare zones, a laser-tag challenge,
macabre dining and the Monsters & Manifestations experience.

Three Original Haunted Houses
This year’s headlining haunted house pays tribute to some of the scariest moments across the past
nine editions of Universal Studios Singapore’s Halloween Horror Nights. Fans can step into the mind

of Halloween Horror Nights’ biggest and bloodiest fan, the Killustrator, and come face to face with
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their worst nightmares — reimagined in terrifying detail. The demented artist is determined to outdo
himself as he brings to life each of his favourite moments from the previous events in Killustrator: The
Final Chapter.

It is zombies galore in Operation: Dead Force as top-secret plans to prepare the world for a Zombie
Apocalypse are revealed. Undergo a drastic transformation to become part of a special forces of
mutant zombies to fight zombies!

Those looking for a luxurious staycation can flock to the Hospitality of Horror and tour a restored
mansion once inhabited by Southeast Asia’s then-richest tycoon and his favourite wife. But beware —
the mansion keeps secrets of its own.

Two Scare Zones

Fans can also immerse themselves in two spine-chilling scare zones. Astrology takes a twisted turn as
the 12 Dark Zodiacs are primed by the fabled Horrorcle to harness the power of their supreme leader,
the 13th Zodiac, in The Dark Zodiac. Ghastly sightings are just around the corner with a livestream
challenge to hunt and trap Southeast Asia’s most vicious spirit, the Pontianak. Retrace the steps of
influencers to find out if the hunters become the hunted in The Hunt for Pontianak.

Experience a Laser-Tag Challenge

Be part of a thrilling experience that combines the exhilaration of laser tag with puzzle-solving
challenges. Escape the Breakout takes fans deep into the facility where the world’s deadliest criminals
serve out their sentence. Witness a new shock therapy as they are kept behind bars — but not for long.
Outfitted with laser tag gear, teams of five will have to solve twisted puzzles to escape the clutches of
the blood-thirsty villains. Guests can enjoy the laser tag experience with an add-on price of $$38.

Die-ning with the Dead

Guests with a taste for the macabre can indulge in a deliciously wicked meal in Die-ning with the Dead,
replete with ghoulish entertainment. Savour a truly sensorial experience as the horror-themed meal
is paired with a comically cryptic journey into the other realm by the Spirit Medium and his creepy
Henchmen, in search of the fabled MissFortune. The dining experience at KT’s Grill is available with a
S$105 top-up.

Monsters & Manifestations
Those raring to take a peek behind the thrills can go for the Monsters & Manifestations experience.
Guests will go on a tour hosted by The Keeper, where they can witness the magic behind various

technical and sensorial effects, snap some truly ghastly photos, as well as enjoy a spooky performance.
The Monsters & Manifestations experience can be enjoyed with an add-on price of S$38.
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Beat the Queues and Purchase Original Tickets Online

Fans can purchase Universal Studios Singapore’s Halloween Horror Nights 10 tickets online at
www.rwsentosa.com/hhn. The event will run across 19 event nights (13 peak nights + 6 non-peak
nights).

Regular tickets are available at S$78 for peak nights and S568 for non-peak nights per guest. The
Frights for Four bundle deal of 4 tickets is available at $$388 for peak nights and S$338 for non-peak
nights. The bundle comes with perks including early entry to the park at 5pm and a Halloween Horror
Nights set meal.

For an even more exclusive experience, sign up for the R.I.P. Tour, which includes Halloween Horror
Nights Express Unlimited for haunted houses and rides, Die-ning with the Dead and Monsters &
Manifestations. The tour is available on both peak and non-peak nights at S5288 per guest. Guests can

also enjoy many of the theme park’s exciting rides and attractions during event nights.

Guests can enjoy savings with every two tickets booked when they pay with Mastercard® and save
with every regular ticket booked for Maybank Singapore and Malaysia cardmembers.

Additional information on the haunted houses and scare zones can be found in Appendix A.

- Ends -
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ABOUT RESORTS WORLD SENTOSA

Resorts World Sentosa (RWS), Asia’s premium lifestyle destination resort, is located on Singapore’s resort island
of Sentosa. Spanning 49 hectares, RWS is home to world-class attractions including Universal Studios Singapore,
S.E.A. Aquarium, Dolphin Island and Adventure Cove Waterpark. Complementing the adventure and adrenaline
of its theme parks and attractions are six unique luxury hotels, the world-class Resorts World Convention Centre
and a casino. RWS offers award-winning dining experiences and exciting cuisines from around the world across
its many renowned celebrity chef restaurants, establishing itself as a key player in Singapore’s vibrant and
diverse dining scene and a leading gourmet destination in Asia for epicureans. The integrated resort also offers
world-class entertainment, from concerts to public shows. RWS has been named “Best Integrated Resort” since
2011 for nine consecutive years at the TTG Travel Awards which recognises the best of Asia-Pacific’s travel
industry.

RWS is wholly owned by Genting Singapore, a company of the Genting Group. For more information, please visit
www.rwsentosa.com.

B /ResortsWorldatSentosa | E@rwsentosa

ABOUT UNIVERSAL PARKS & RESORTS

Universal Parks & Resorts, a unit of Comcast NBCUniversal, offers guests around the globe today’s most relevant
and popular entertainment experiences. With three-time Academy Award winner Steven Spielberg as creative
consultant, its theme parks are known for immersive experiences that feature some of the world’s most thrilling
and technologically advanced film- and television-based attractions. Universal Parks & Resorts in the U.S. are
Universal Studios Hollywood and Universal Orlando Resort. Around the world, UP&R includes Universal Studios
Japan in Osaka, a license agreement with Universal Studios Singapore at Resorts World Sentosa, and the
recently-opened Universal Beijing Resort. Learn more at universalparks.com.

MEDIA CONTACTS
Resorts World Sentosa Ogilvy (for Resorts World Sentosa)
Felicia Choo Ada Tong
Tel: +65 6577 9756 Tel: +65 9297 0748
Email: felicia.choo@rwsentosa.com Email: ada.tong@ogilvy.com
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APPENDIX A: ARTIST IMPRESSIONS & DETAILS

EDITORS’ NOTES

PwnNne

Three Haunted Houses

Please use the following photograph captions for visuals.

High resolution photographs can be downloaded from here.

Renderings, photographs and illustrations are artist impressions only and subject to change.
All photographs are to be attributed to: Resorts World Sentosa (5747704 1H55)

Killustrator: The Final Chapter

A lonely, crazed, artist who is completely obsessed
with Halloween Horror Nights produces new, daring
material for his social media fans. He constantly tries
to outdo himself with more horror, more terror, and
more blood! For his latest venture, watch him bring
fan-favourite Halloween Horror Nights moments back
to life in disturbing new stories.

Operation: Dead Force

Years ago, world officials had a top-secret meeting to
form Operation: Dead Force, the ultimate weapon
against a Zombie Apocalypse. No outsiders have been
allowed into the secure, undisclosed location which
houses the Special Forces Against the Dead
(S.F.A.D.)...until now. A nerve agent which mutates
living cells into dead cells has finally been created and
the S.F.A.D. are looking to recruit. Help to defend the
world against zombies, by becoming one!

Hospitality of Horror

A once glorious mansion built for Southeast Asia’s
then-richest tycoon and his favourite wife and left
abandoned for decades, has now been restored. With
an attractive discount given to guests to stay the night
to test out the hotel, they are flocking in for the
ultimate staycation. Don’t relax too soon though —the
hotel has some unfinished stories of its own.
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Two Scare Zones

The Dark Zodiac

After decades of waiting, the Horrorcle’s prophesy is
about to come true. As darkness descends, the
Horrorcle rips the Dark Zodiacs from the skies and
summons them to the sacrificial grounds of the fallen
zodiac. To complete the prophesy, the Horrorcle
must consume an offering from each Zodiac, filling
her with a surge necromantic power to reincarnate
into their supreme leader, the 13th Zodiac.

The Hunt for Pontianak

A group of popular influencers are challenging the
internet to dive deep into the Malaysian jungle for
their most dangerous live stream challenge — to hunt
and trap Southeast Asia’s most vicious spirit, the
Pontianak. Will their search for notoriety drive them
to stardom? Or will it lead them to their horrific and
painful demise? Whatever the outcome, one thing is
for certain — we will all be watching...
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